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EDITO

Dear readers, we are proud 10 present you Luxsure
Magazine.

Luxsure is an international fashion magazine, based
in Paris, with correspondents and photography teams
in Pans , New York, Miami, Milan, London, Toronto,
Berlin, Barcelona...

We are bringing you the best of fashion and luxury
every month

A fashion that will not be formatted by any cultural
prism, any hype or any advertisers, just simple and
pure fashion! Creativity and art at their best !

As we are living in a web 2.0 world and there are no
barriers between fashions , we decided to launch our
first paper edition in US and Canada.

You can also read Luxsure in  French (Luxsure.Fr),
English (Luxsurecom), German (Luxsure.de), Italian

(Luxsure-Italia.com) , Russian (Luxsure-russia.com).

Prepare yourself for a world of Luxsure !

Pascal lakovou

Editor in Chief Luxsure

luxsure.com
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By
Richard Orlinski




Richard Orlinski

"I like the idea that in a piece of art, we can capture a snapshot of emotion
and release it raw in the eyes of others, we make the imagination sublimate
and explore what the artist has transformed

by his work, *

Richard Orlinski is a French artist born in 1966, who lives and

works in Paris. He uses sculpture to express himself with industrial
materials and Pop Art influences. He created the BORN WILD collection
of sculptures that became famous worlwide, crocodiles and more recently
painted skulls with aluminum finishing and polymiroir were auctioned at
Drouot December 2, 2008. Richard Orlinski was influenced by pop art,
including artists such as Tom Wesselmann, Robert Indiana, Andy Warhol,
James Rosenquist. He has participated in events such as FIAC in 2006,
Elysees Art in 2008, the Armory Show in 2008.



Marion Matted
Wiy choosing crocodées as a regutar feature of your creatons ?

Richard Orlinskl

In the begnning, there was & sculbture of a crocodie n red polyresin
which wans then Broken down o dfferent variatons of sizes, colors and
materals.

Intsally, | chose the crocodie bocause £ s a spedial animal that winessed
the world Mstory, he has survived all B eras from the dinasaurs 1l todey.
He crossed time, he is powerkd and has & unique survival instingt.

I've aiso chose him for his resomblance 1o human beings. Our instincts
are influenced by the most prmitive part of our bralc e repiian brain
which is e head of cur survival Behaviors, of our leeriiory control, of our
reproduction instincts. Among other things, he acts without making refle-
rence 10 past axpPOrence Of Momary.

What's more represeniative than a crocodie 10 represent this body, the
common heritage of our two specss thal have adapied and survived

MM
What are the man themes of your ant 7

R.O:

First there is 8 message | wish 10 convey, loave a3 a legacy in this world,
There is viclence in humans. And | think & can be transcended and used
wisely. That's what | want 10 show Brough my works. The bad can be
tumed inlo geod. The ugly n bescty

The matonals | use also have a big role n my creatons. My favortie mate-
rals are the resin and aluminum used after a moldng process. These
materals are representing quite well cur times.

Thay are vty expressive bocause colors and aluminum ghve more
dyramism in $w artworks,

There are two directions in my an :
- The Bom Wik concept the wikd animals

~And a more independont inspiration , ke Mchelangelo's David
revished in “‘mew milennum” style.

M.M:
Where are you gefting your inspiration 7
Is R more photography, painting, or something else 7

R.O:

| have always been infuenced by pop art, Including artists such as Tom
Wesseimann, Robert Indans, Andy Wartel, James Rosenguist. But
my inspitation comes also from the depths of mysell. This personal iny-
piration results in fashes n the middie of the night, for example, or
intrinsic reflectons.

MM
Do you follow your instinct, or the trend 7

RO:
My ratnct but it is part of an actusd rond, in our own lime, Ifs & real
mix betwoen the two, the a¥m s %o croate my won rond

M.M:
What ate he conlemponary artists that you follow o that you appre-
clate?

R.O:
Jefl Koons, Damien Hirst among others, Mel Ramos, Robert Indiana
10 rame & cnly & few



MM

What is your opinion on &t svenis? Inciuding the FIAC 7

R.O:

| went to e FIAC, | thought it was interesting, you could see a new
dmension of ant, ends, varous hemes and | was even betler Ban last
yoar

| was ot Art Elysédos this year, one of the off fostivals of e FIAC, and
| was ais0 in the offical cataiog of the FIAC. & was for a chanty opern-
tion o gromele the Assodation Make-A-Wish France, realizing ®e
deaarrs of Il children, thirty peces of 1 were reslyled By major antists
of comemporary ant

MM:
i you had 10 describe yoursell in few words 7

RO:

| would tke 1o resemble the Davd of Mchelangelo. His Sight aganst
Golath, looks mne. It reminds me a lot of things. Thare is pant of
depreasion and dhacouragament that we must face and eect, & dak
sde in every one of us. By creating, | express my positve energy, and
tumn my dark emotions inlo gt | would ke thvough my ploces of art,
10 help man canalize ol those black thoughts and %0 transform it into
beauty and goodness

MM
What is your favoriie plece of art, your favorte creation ?

RO:

| have no preferred crestons. Bul this days, | am partcularly fond of
one of them because of her meaning : the facet panther. It represents
feminnity, perfection, beauty, sensualty. Al the feminine side of the his
woOrk is highlghted and as opposed 10 T MOre Mascling ApEearnance
of & crocodie. ko exampie. The crocodie and Bw panther are part of
my most bked peeces and are the most representative of my art for Te
general public. They are accessibie everyone.

MM
Where can we fnd your masterpeces 7
Where can weo buy hem 7

R.O:

Maindy in gallecies, museums, exhtons and inlemnasonsl fers
Galery Stephane Memyet: 130 rue du Faubourg St Mormore Pans
5

Alaxande Galery Loadouze: 2 Avenue Matignon Pars 8th
Galery of the Strings: St Tropaz Bel Alr Callery: Geneva And in M
ofher countnes workdwide

M.M:

In 2008, you ware the most axpensive iving French artists n e
workd, thanks 10 the Skull that created a world record ot suctons
Can you el me more about your sales In the workd ?

RO:

That's sight, he Skl wis 30 for more than 65,000 suros at an
suction Pat year. And in 2009, the crocodide Diamond in aluminum
platinum and diamonds was sokd for 75,000 ouros

The last David n the seres was s0id 10 2 prvate collector for
180,000 surcs

M.M:
For a more imited collector budget, can | buy a Richard Orinskl ?

R.O:
The red crocodie is sold al Sis moment around 3000 ewros, bt Bw
valee 5 appreciated yeor after year More an J00% within 2

years
And thas oCiton s almost sokd out

MM
S0 we must hurry f we want %0 start a collecton of crocodies!

Thank you for Bis axciing Sve i your creative universe

Maon Matrol
Rédactnce Luxsure Magazine
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Lets folow hm thvough s road fess bavelied
from Germany %0 Uk, and Raly After being the
creative Director of the brand ANDREW Mackente
st yoar M succeeded i launching hs frst solo
colection: "SMOKING RADIANCL®, and now, hes
finaly teady %0 capture Milar fashwon week with
 eaciusve walk on the wid side

St il me mote about yoursel! and how you
first Sell o lowe woth Lashion

I grew up In 3 wall bavaran town with abosst 15
000 inhabitants until [ left school when lwas 19
Until then | never thought about becomng a
fashwon desgner. AR | feit was » creative talent in
me and 30 | searched for some kind of
outiet This brought me 10 London for the frst
tme. And it was love at first sight. Just after 2
few weeks in Landon, 1 got irvolved with creative
minds ke styfists, handressers and cdub prome
ters. Rather than gong back to Germany, |
decided to stay in London and initially stanted 1o
study art and design. After just one ywar, thes
didn't satinty me and | ducovered a real passion
for fashion. | started to study at Central Saint
Marting, which was the only college | wamed 10
go. From the first ime | stepped m0 ths super
scrutty college butideng, 1 lnew this would be nvy
future. St Marting has a specal “magic” A lot
of studenmts and sunors | knew already belore
from dubs and parties. The following years were
wild and excestive, Bt also tundamental for my
prodesuional way 1 wil slways bave a specid
bond to London

What are the main festures of your
collection 7

Highlights of the Spring/Sumeser 2009 col
lecton are the ded unined hardware
comon trench coat with personalsed kp
camofage pret, the black eco leathet
punched coat with decorative military bt
toreng detad and the garment deed leather
Biker jacket with dangling chaima

I was perscaally attracted by your
beautifal all in black items, could you
phease tell us, n your opirson, what
colowr should be in this susmer ?
Beck sed and faded grey

Whose TOM REBL?

o what [ am

my ok Sevw lewourte band i SUEER

AL the moment | am bening very
mach 10 Arehany and the Johrmons
Marc Almond and ME3

Thas surremset [ wart 10 learn Wite sarfing
iove » woft Bolied egg for Breaicfant
on yenday moming

| have Givert & Gecrge on my wall

n the bvng room

L am a fan of ARAK)

I rogrett that | didn & go %0 e rhilrren
party of LOVL magarne n London

| fove ginger
My favourte 100d 1 ppardse and thalandese
1 wsid 10 phay Guitar in & 10k band when | wirs

whose your fashion muse?
Peter Berdin for obwicus reasons and
ANGELA, the mystenous Beauty

Brand kon?

Tha would be the kp. Actually, the brand'’s
subtitle, shocking radiance™ otes s
Schiapareld's fragrance from the 1920«
which were defined by surrealsm. And it
was Esa who wsed a stybzed Sp in her
advertisng for ths fragrance Surmealism
concentrates on the subconsoous and
regards the world of deeams as the sowece
of creativity, which reflects the phaloscphy
of Bwlabel The word _surrealiem” means
nerally above or Beyond realism” Tom
warits %0 escape thebaic mwles of the
garment ke functonality and pere adom
ment it should function as the exteruon of
the owner’s personality or emotions. 17




"I can give a complete
and homogenous image
of the brand...

Whose your beauty queen?

Joe Dalesandro. | guess he was really lucky 10 have
had his prime time n the 70s. The soft hight and
wntage faded look is very complementing.

wmmmwmhmmr
fot the collection goes back the late
iﬁdwhmdhmhnonh
Fourth of july and Ron Kovic. The military undoem
detals. . 7/8 length trowsers. hpple

effects oncottons._faded reds and sun bome

mm-‘mhw

M‘mmmm_

Coming from Germany, is there any aspects
ywnn'hmﬂcwﬂmm

1 have Boen lrang in lots of different cities all over
Exeope aver the last years | am not saying that |
lost my ongrs. Germany will always be home for
me But working as a desgner, myannlm
ding is mportant and is reflected in my work

The oty 1ive in, the people 1 go out with, the places
1 g 10 are mluencing me. 50 my work expresses
more the point of my e, where 1 am at in thes
moment rather than sy orgins. n your eyes, hows
fashion perceived m Munich Very difficde Espe-
cially the merdwear market i still very suppressed.
But, hey, let's start a fahion revolution in Musich.
Revolation it the name of my boyfrend

Online magazines are a continuous source of
and are GanIng More appreciation
with the evolution of the media system could
you please tell us, what is your conceen
regarding online magazines?
| am still very much nto the printed magazmes. |
don't like reading things on the computer. And you
shouldn't do it ether. It s not good for your eyes.
No, but you don't have the sensation of owning the
latest ssue of Pop I want to see ;
nes one on 1op of other in lots of ples on the
floor, | waet 20 have a complete collecson of all
issoes of my favousne magazines. | want 1o touch
the diferant kinds of paper types. | waet 10 £ out
pages and stick them on the wall

andeogenous style IN or OUT
Out - mako up your mind and take » decrion

Having worked for ecdlectic fashion designer
“Andrew McKenzie®, what are the most

The mout anpartant thing [ leamed s 1o get involved
o o parts of the busness | am controiling all viseal
clesnents, which is 1l very important 10 me. Maling
» collection doein 't stop with deugning. sketching
and reslisng the gaements. There i & yiion in my
hoad which 1 folaw 1o the very snd. This scdludes
cmting madels, choosing locations, styling. tetou
thing of pictures (very mporiant). gtaphic layouts,
even choosing the quality and wesghe of the paper
for the prnting of catslogues | bebeve you recarced
the lookbooks from mwy previous collections. S0 you
now, that they are never the same and are always
particuar i there 4 the "owative master” fom the
Deginmag until the snd, 1 can give & complete and
homogencus image of the beand . Or | am just a
complete control heak'

What's next?

1 am traveling & Jot and wisit many of the shope,
which sell my collection, 1o keep # personal contact
with chents. | listen 1o comments and discuss imped
verments and problems. Over the summes, | am
planting some presentatioos and parties,  for
example i Porto Cervo (Sardinia), Munich and Mami
1o reach an edectic crde of final shoppers n 2
personal esvironment. Ix & smportant for me 1o stay
teal a3 » person and 1o able to adust to indiidual
demands

Any secret you would like to share with us?
My nicknase amonst fiends is “bunmy”. And | ke
Freddie Mercury more than Madonna, but shirhhé,

When wil you be dong your next fasheen show 7l am
planning 1o show my FallWinter 2010 11 collection
dunng Milan Fasheon Week nest Jarary. | love men
o heels, you think that someday fahion wil be able
10 1UIm R 980« st ~ | am try\ng my best. But
1 have the strange feelng that we won't be alive
anymore... what & shame



- WINTER

tvling : Marek Matwiejczuk
Art direction |
Photography : Renata Kaveh
Model '\'\hh‘.\' { Elite)
Halr: Diana Dagher
Makeup: Amalie Russell
Hats: David Dunkley
Gowns: Jennifer Allison
Gloves: vintage Chanel
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1. Beacelet «Sambares Framoo Plarmegonda 2. python e leather boots Burberry
3. Watch <appy Sports with leather braceiet Chopard 4, Watch <Happy Spor Mins Squares shver Chopard
5. rain boot Burbernry 6. Bracelet «Sambinks Franco Panegonda 7. Pendant «Chopaedssimos Chopard
8. Ring Chopard 9. «#appy Hearthss Pendant Chopard |0, Belts Ragazze Omamentall
11, Bracelet «Charmn Timepseces Burberry | 2. Leather Purses Ragazze Ormamentall



13, White Wa 1ch Diesed 14, White digital watch Diesed 15. shoe Sergio Rossi
16. Neckdace «Ventis Franco Planegora 17. Ring «Fossl DIKNY
19. Hand bag «<Nova Heart Tote Bage Burberry 20. Watch «Happy Sports Chopand
21, «Nova Hearts siing bag Burberty



THE STATE OF AMERICAN FASHION 2009 by Henry N lackson



Well all of the chickens are coming home 10 10051, Many
kighly hyped younger American Designers are now suffe-
ring the consequences of publicity without senous skills
and knowledge of their craft. In the USA the system for
designers to emerge from their small workrooms and be
noticed by the powers that be in fashion has been either to
be championed by a notable fashion editor (mostly Anna
Wintour-Amercan Voguel who then starts 1o use thes
clothing for editonial spreads without amy idea if the
designer is sustainable for longewty. What happens s due
to no business acumen and lack of long term financing or
even foclish spending the Lbel and designer disappea
with many pecple wondering what happen? The other way
is to make yourselfl a public personality and spend money to
be seen at anything you feel will get you photographed
without 3 way 10 make your own potential orders. Both
methods often lead to disaster.

In the Amencan fashion industry talent stands for 10% of
what it takes 10 survive a gently recovering economic crisis,
if there is no expevienced business backup or very deep
pockets of money to back them it is doomed from the start.
Americans do not worship onginality as is cur reputation
Our history was to produce low priced imitations of the
creative design geniuses from Ewrope..no mind you the
French Designer were not unaware of this fact, the desi-
gners got paid to have the designs coped by US retal
buyers. _hey money is money |

“The solution to these problems seems
to be that you must be very sure of your talent "

American women do love style but they love quantity more
than quality..more is better to them. We all know that
personal style is not the plentiful with consumers.. some have
it some don't..otherwise why would you need fashion editors
like mysell 10 show you how 10 wear what you see on the
rurway. Nevertheless we provide a service for the fashion
clueless and all those down the ine. The lower priced, hagh
trend stores have taken over the fashson retaders...so what
happens?. They hire a recognzed designer 1o do a min line
under co-marketing to keep customers in the store and attract
designer abel fans 1o buy at geeat reductions of price, The
fallout is the true trained designer who is faced with endless
Questions as 10 why their dothing costs 50 much not unders-
tanding the moderate priced stores plan to keep business up.

In the near future you will see many designer labels that are
very popular all of a sudden start 10 go cut of business
because of lack of sales, and others 10 be recognzed a8 a
much over appreciated but talentless fashion label who never

Qot manry sales since the beginming.

The solution to these problems seems 10 be that you must be
very sure of your talent, skils | and to be financlally secure
before attempling 1o call yourself a designer and then w0
examine traditional ways of running a fashson business to find
out why some labels last mary years and others just & few
seasons. Then stick to your guns about your particular style
andd remain loyal 10 whom you appeal 1o . that is a good start
to survive and flourssh in fashion,

by heory N Jackaon
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Designer Laurinne Masset

Mak up Baboucka

Photographer Charles Edouard Gil
Assistant photographer Gaelle Mathieu
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Spring/Summer 2010

Nude shades, flashy colours, a kaleidoscope of
brght colowrs, black tuming grey, shoet, legs-

baring outfes, graphic and structured shapes,
an eclectism of strong universes oscllating
between bewtial, pastoral ethnic, Kturistic,
potted, .,

Fashion devastates all codes this season, mixing
everything without any limit, encouraging a
renewal of freedom and creativity. The
Spring/Summer 2010 alure is decisively opti-
mistic and cheerful and ought 1o be sulblimated
and finalised with all sorts of accessories,

Hats and head accessories

Head is not 10 be neglected thes season and
must get deessed up 83 well as the rest of the
body. We are peeserted with lots of possibslities
to adorn our head and embellish our hawr. i the
headband, so preRaphadite, stays highly
trendy, other accessones stylise our head this
season. A retrolcoloured shawl 1o tame your
mane (Mami). A jewel headband (Yves Sant-
Laurent), & Aower headband, another made of
chains (Ann Demeulemeester ), an dlastic one, of
even a2 simple
scarf - ultimate
accessory of
Spring/Summer
2010, headbands
can be wom in
every day’s life
and on ary
occasion.

Just for fun, a
floral omament
(Tsumon Chisato)

will brighten the head oc to add this kttle
something that changes everything, a bright
bow (Lowss Vuitton) or a wild flower (Chanel)
will do the trick.

Hats are not 10 be forgotten either The top is
getting longer and sharper (Givenchy). Caps or
military-like hats are wom in an wnusual way
and shghtly lopsded (Jean-Paul Gaultier);

In the same vein, visces, the N sisters of caps,
make a big entrance. With a futusistic touch
{Loewel, it undedines the eyes and highlight
the forehead for & smple, whban and sporty
style.

Between the biby
hat and the
headband, a new
ACCRIIONY - 8
Inthe black disk
that seems to
come straight
out of Rykiel’s
UNVrse - is worn
roguithly on the
top of the
forehead, for a
free and
mischeevous
Woman.

Besides, boaters
{Rochas, Tsumori
Chisato),

vintage berets (Ralph Laueen) or cloche hats
(Ralph Lauren) go with all styles, from denim
dungacees to liberty dresses and add a Stle
something authentic and genuine to ol outfits,
Sunglasses

Summer wouldnt be summer without sun-
glasses. A few trends can be idertified this
season detpite the Lairge quantity of models.

Oversize sunglasses are stil relevant, yet get-
ting more sophesticated to always erdure even
more glow o women. Acetate frames are get-
ting coloured beight beige or red tortoreshwdl
frames (Dior) and shade tones of grey or brown
for the glasses. Curves, feminine and perfectly
stylised lines reaffirm that retro-vintage is not
dead.

Round sunglasses - never out of
fashion - are still on trend.
Always reassuring, they get
very bright colowrs this
seasors white of red

Roger Vivier),

¢

with the same thade tones for the glasses
themaelves. Oppositely, they are totally black
(Empono Armani) and give working grls a
meo-chic alure. Thes trend, ke 2 reminiscence
of the 70, John Lernon's style and the whole
Peace and Love movement, & infusing a Nppy
touch %o this sesson, even though it tends 10
be both more glamosrous and chic.

At last, a jumble of truly astonishing sun-
glasses, coming straight out of the future. Crus-
hed-butterflies sunglasses (Louls Viston,
Sonia Rykiel), others with & square, o at least
grometric, frame (Prada, Versace, Glaambattints
Vall), madng colowrs, fuorescence, transpa-
rency, minute of the ines and opaque or tinted
glasses, clearly avant-gardist and leaving us
musing about tomorrow’s allure.

Jewellery

Heavy, statement jewellery. This season loves
them wnconditionally. Necklaces, beacelets,
eamings become .

key pleces of our
waedrobe, JOU and
ethnic jeweBery
peeces lead the
trend and dress
the body as well
as clothes do.
Jewellery-wise,
mote i defiritely
more this season,

Necklaces adom
mecks or chests.
They can also
deoss a scarf up
(Keruro).




Everything s alowed in terms of colowurs,
shapes, materials... Some pieces are nigid
(Yves Saint-Laweent) with graphic cut-outs,
others with curves and softer shapes (Dries
Van Noten, Empono Asmand.

Ststement necklaces (Larvin), have become
a part of the outfit, a garment in tself idala-
ke nechlaces,
nspired from
Afican women
(Felipe Olrvwita
Baptista) are
getting a great
outcome. In shoet,
bare your legs and
over4dnvest in the
1op of your body!
The only
derogation

the tie necklace
(Hermes, Tsumon
Chisato),

all inesse and length, cocks a snook to this
never 100 much’ trend. Wood, chains, crys
tals, crods, leather, lace, metal, fower motify,
peals, pompomd... are getting invited on
your jewellery. Splendid and romantic, diffe-
rent styles and universes can be defined
theough this imbeogho of arnaments : buco-
hc dreams (Chanel, Missond), dark abysses
(Yves Saint-Laurent, RM by Roland Mowret,
JoanPaul Gaultier) o quest of exoticam
(Lowis Vuitton, Marc by Marc Jacobs).

Bracelets, must-have of the Speng/Summer
2010, pile up around the wrist, dmost cove-
fing the arm up. It & indeed a major trend
this season 10 wear as manry beacelets as you
can (Hermes, Rick Owens, Jean-Padd Gad-
tier), almost tuming them into cuffs (Vanessa
Brunol.

Bags and belts

Bags and behs are, as ever, among the key
preces of a wardrobe. Here's a few tips directly
from the catwalks

Shosdder bags (Louis Vuitton, Jean-Paul Gaud-
tier, Marc Jacobs)

make a come-back. Running across the body,
they gave women a brand new dynamism

and an globe-trotter/adventurer style, inwvi-
UNg us 10 a world of travel and discovery.

Satcheds (Dioe, Loewe) with a flat bottom, tra-
pe2e-shaped, with simple or double handies,
always seduce us with their retro towch and
allow working girls %o combine practical o
personal style.

Ohutches are getting more popular than ever,
They come in all sorts, shapes and styles, par-
ticularly max-clutches. Melting the « I'm
only takong what | need » aspecttothe«  I'm
a glamorous woman above all  » statement,
they reveal themselves a1 a lesson in ele-
gance with a sober outfit and can alwo ighten
couture eversng deesses (Cheistian Loubow-
tin, Yves Saint-Laurent, Miu-Miu, Gucc, Given-
chy, Fendi, Giordgio Armani, Giambattista
Valk, Calvin Klewn...)

XXL totes and shopping bags are still in byt
two trends are competing. Some are gaining
in suppleness and movement, with soft and
round shapes (Dice, Yves Saint-Laurent, Marc
Jocobs, Sewgio Ross.. ), others are getting
more fgud, in the extrems shape of neat rec-
tngles (Loewe, Prada, Celne, Lancel, Dries
Van Noten...)

¥ fasheon banis 2 lot on jewellery this
season, it does the same for bags. Lots
of omaments and decorations such as
chaing, crystals, studs, flowers, nods,
glitter, pearls, germs, pompoms, lead
glass... When dhains are wsed as
handles, they are curled around the
wrist bke - needless %0 say - a bracelet
Meschine Cheap & Chic).

We will also notice the discreet return of
the backpack, as well as the first fruits of
2 bumbag revival (Lowis Vuitton). To be
followed. ..

Regarding belts, we want them all. Ac-
tually, there’s no ndes but this oo a
marked waist, almost architecturally
highlighted with strapped belts
{Cocharel, Hermes, Sophia Kokosa-
laki...) They can be interlaced and knot-
ted around the waist (Yves Saint-Law-
rent). A simple cord sometemes steals
the show (Loewe) for & back 10 the rocty
towuch, They can even protect the body
ke an armour, for the wamior girl slee-
ping in our inner-selves (Balman). And
sometimnes, they smply set the tone for
the whole cutie (Kenzo),

'

imposing themselves assertively and
distinctly through unexpected me-
Lnges
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locke! by Trevor Bolongaro
frousexs 'y Tim Hamiillon
Shoes by JeanbyPierre Braganza



locket! by Josh Gool
lights by Jonathan Asfon



Knit Long Ine Jumper by Relic
Scarf by Beyond Rekro
Shoes by JeanbyPiere Braganza



Capo by Tim Hamilton




Jacke! by Lovise Goldin
Hights by Jonathon Aston




holographer Marcus Noessing
AsElont rank Schoepoerns
Viocet Gorgo

shvist Theophie Hermand

or, Vokeue: Katharing Nempon




Top Martin Grant
Oress Martin Grant
Tights Falke

shoes Dice Kayek



lop Martin Grant
Dress Martin Grant
Tights Falke

shoes Dice Kayek










Vest Martin Grant

Top Martin Grant

Scrovel pant Dice Kayek
Shoes Dice Kayek
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Coat by
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Blouse, Nougat
Bag, Louis Vuitton
Bracelet, Philipps Green
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OPUS

Montréal | Yancouver

Uniquement distingué et innovateur.
Uniquely stylish and always fresh.

OPUS HOTELS




